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Abstract

The title of study : technological Innovations Used in the
Production and Design of Electronic Press advertisements .

Abstract:

The main objective of the study is to identify the modern

methods and techniques used in the production and design of
electronic press advertisements, and the nature of the relationship
between advertisement design and the development of artificial
intelligence technology, this study belongs to descriptive studies
that rely on the survey approach, both descriptive and analytical ,
and the researcher relied on the analysis of a deliberate sample of
electronic newspaper advertisements in the period from 1/10/2023
to 1/4/2024 consisted of :

Egyptian today
The seventh day
Home

The study conclude to a number of results as following :

The results showed the development of the world of
electronic marketing , because the process of financial
exchange in electronic marketing has now become .

The results of study confirmed that video advertisements
are the most widely used on the sites sample by the study



to reach the level of western electronic advertising , as they
have a wide audience base , and were designed in this way
specifically to attract the attention of this is amazing
category towards the displayed products .

Virtual and augmented reality technologies offer endless
opportunities to produce advertisements in a way that
achieves dazzlement and attracts

The consumer, achieving different interactive images in
advertising is a matter that depends primarily on the
innovative and creative sense of the designer and his ability
to deal with methods new technology

The sample survey showed that interactive advertising has
the ability to convey more information about the product
and indicate its details and price , which opens lines of
interaction and dialogue between the advertiser and the
consumer .

Key words: Interactive advertising —Artificial intelligence-
Infographic — Hypertext — Virtual reality.






